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Reading Worksheet and Discussion 7
1. For H1 and H2, the authors proposed that U.S. consumers would have more favorable attitudes toward ad, attitudes toward brand, and purchase intentions than Korean consumers when exposed to direct comparative advertising (DCA) and indirect comparative advertising (ICA). What was their rationale? Were these hypotheses supported?
American society focuses its actions on individualism while the Korean society is focused on collectivism. In terms of advertisement, the American promoters formulate their arguments to suit individuals independently while for Korea, the promoters consider people in groups. Moreover, comparative advertising focuses on low-context communication, which is assertive and informative based on the philosophies of the target group (Choi & Miracle, 2004). This makes U.S customers morecontented with comparative advertising. Korean customers are uncomfortable with comparative advertising, whether direct or indirect, due to their collectivist culture that dwells on face group considerations.
The hypotheses were supported because the results proved DCA and ICA to show more positive impacts on the less collectivist America than in Korea, where collectivism is dominant. Additionally, Korea put more emphases on religious values; this may lower the effectiveness of advertising. 
2. For H4, the authors argued that the effects of national culture on the effectiveness of DCA and ICA would be mediated by self-construal. How was the concept of self-construal defined? What was their rationale behind the mediating role of self-construals? Was this hypothesis supported?
Self-construals are a collection of thoughts, feelings, and actions that differentiate an individual from others. It also considers the “self” as a distance from other people. The authors meant that every individual is different from others in terms of behavior, evaluation, and individual perception (Choi & Miracle, 2004). Advertisers should then consider the concept of self-construal for effective advertising. The hypothesis was supported, showing that self-construals are intermediaries between national culture and advertising usefulness. ICA model explained that the greater the impartiality of a person, the more favorable he responded to self-construals irrespective of his origin.
3. What was the research design? What were the independent variables and dependent variables? 
According to Choi & Miracle (2004), The research design used was a 2 x 3 between-subjects factorial design. The independent variables are the national culture of Korea and the United States, and the category of advertising, either DCA and ICA. The dependent variables were self-construals.
4. What were the stimuli used in this experimental study? And how was the data collected, that is, what were the data collection procedures?
The stimuli used sports shoes because of their familiarity with college students in both America and Korea. The data collection procedures involved the voluntary participation of undergraduate university students from both countries (Choi & Miracle, 2004). In a classroom setting, the advertisement texts were distributed to every person using a questionnaire booklet. The subjects were then given enough time to answer the questions. However, the subjects did not understand the intention of the research.
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